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‘I felt like I could talk about anything that I can’t talk to my friends and family about’ 
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‘How do you rate your life at 
the moment’ The evidence. 

Overview 
  
In 2005 The Market Place in Leeds launched a research 
report  
 
‘How do you rate your life at the moment? -Is it possible to 
measure the impact of one to one support services for young 
people? 
 
This asked questions about whether it is possible to measure 
the impact of one to one support services for young people, 
and the best ways to go about this in a young person centred 
way. This resulted in young people designing an outcomes 
tool called ‘How do you rate your life?’ which for them felt 
appropriate and usable, and which attempted to measure the 
expected outcomes of one to one support, as set by young 
people themselves. 
 
This report is a follow up of that work three years on and 
presents the data and results gathered from the ‘How do you 
rate your life?’ tool now in use at The Market Place. The 
report demonstrates that person-centred support has an 
extremely positive impact on young people’s lives.  The 
results show that there is a meaningful difference when 

comparing young people’s ratings of feelings before and after 
one to one support.      
 
 
 
How do you rate your life? has been conducted with 
attention to detail and embedded participation of young 
people. It joins up the best in Participation Action 
Research with a commitment to disseminate the findings 
and act on them.  The findings are concisely and honestly 
articulated; the person-centred ratings - designed by 
young people for young people - give us a clear picture of 
the improvements felt and experienced by those who 
attended The Market Place.  The report itself has been 
written to capture the interest of a wide range of 
stakeholders: commissioners, policymakers, funders, 
collaborating services and not least, young people. I hope 
that all the stakeholders, after reading this report feel able 
to contribute to the ongoing development of both The 
Market Place and the How do you rate your life?  tool. 
 
Anne Worrall-Davies – Senior Lecturer in Child and 
Adolescent Psychiatry, University of Leeds                                                
 
 

 



 3 

Introduction 
 
The Market Place 
Here to listen, here to help today’s young people 

Mission Statement 
 

 All young people have the right to feel safe and secure 
in their lives, be treated with respect and to feel good 
about themselves. 

All young people have the right to feel safe and secure 
in their lives, be treated with respect and to feel good 
about themselves. 

 The Market Place offers space, time and information to 
help this happen. 

 The Market Place offers space, time and information to 
help this happen. 

 We support and believe in young people so that they 
can develop their own emotional resilience. 

 We support and believe in young people so that they 
can develop their own emotional resilience. 

 We accept young people as individuals and encourage 
them to live their own lives in the way that they choose 

 We accept young people as individuals and encourage 
them to live their own lives in the way that they choose 

  
The Market Place is a front-runner in the development of early 
intervention youth services particularly in relation to meeting 
young people’s mental health, sexual health and crisis support 
needs. It is a well-established and respected provider of 
young people’s Counselling, Youth Work and support services 
in Leeds.  

The Market Place is a front-runner in the development of early 
intervention youth services particularly in relation to meeting 
young people’s mental health, sexual health and crisis support 
needs. It is a well-established and respected provider of 
young people’s Counselling, Youth Work and support services 
in Leeds.  
  
It has both a national and local reputation for its innovative 
and holistic approach to the provision and delivery of 
preventative support services to young people.  The Market 
Place is the only service in Leeds offering a range of mental 

health focused one to one services for the 13-25-age range in 
a young person centred environment. 

It has both a national and local reputation for its innovative 
and holistic approach to the provision and delivery of 
preventative support services to young people.  The Market 
Place is the only service in Leeds offering a range of mental 

health focused one to one services for the 13-25-age range in 
a young person centred environment. 
  
The Market Place has continued to develop services, which 
are both reflective of the needs of young people and also 
contribute to national and local priorities and strategies 
relating to young peoples services. 

The Market Place has continued to develop services, which 
are both reflective of the needs of young people and also 
contribute to national and local priorities and strategies 
relating to young peoples services. 
  
  
The Market Place aims to support young people:  

• With their physical, emotional and spiritual well-being 
• To prevent life experiences having a continuing 

negative impact on their future 
• To develop their own emotional resilience, feel good 

about themselves and make positive life choices 
• To live safe and secure lives and attain their own goals. 

 
The Market Place objectives are: 

• To provide independent, direct access, free services for 
young people in Leeds.  

• To provide city centre, city wide support, information 
and counselling services to young people aged 13-25 

• To provide a safe and young person friendly 
environment that supports young people’s personal 
and social development. 

• To provide a range of services which are easily 
accessible, confidential and flexible to suit young 
people’s needs. 

 

 
‘I used to cut myself a lot but now I don’t do it anymore’. 
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Practice-based evidence? 
This report is concerned with data from young people who 
have accessed one to one services at The Market Place. 
These services are: 

• Counselling 
• Individual Support 
• ‘My Plan’ – personal development planning 

All provide support using a young person centred approach. 
 
It is important to note that The Market Place uses the person 
centred model of working for a number of reasons.  It is an 
empowering model that ensures the young person is at the 
centre of their own process, they are not analysed or directed 
in a certain way but supported to work on whatever issues 
they choose to at the time.    It also works well in the 
transitional phase that young people are in between childhood 
and adulthood rather than according to a fixed model of 
development. 
 
It is widely acknowledged that some models of one to one 
support are more easily evidenced than others – which can 
and clearly does influence the type of support that is promoted 
and funded.   However The Market Place has confidence that 
the person centred approach suits young people and 
therefore has focused on developing an appropriate way of 
evidencing this work to suit the approach.  Therefore the 
practice came first. 
  
 

Use of services 
 
To put this report in the context of the scope of the 
organisation during 2007-2008: 

• 2164 young people accessed services at The 
Market Place  

• 350 young people accessed one to one support  
• they attended 2691 sessions see chart below 
 

 
 
Figure 1. Pie Chart depicting breakdown of one to one sessions 
attended 
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My Plan
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Individuals
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How do you rate your life at the 
moment?  Research summary 
 
The Market Place is committed to evidencing the impact of the 
range of support services available throughout the 
organisation. This is considered good practice and necessary 
for accountability to stakeholders. This is achieved by paying 
attention to both qualitative information – concerned with 
personal stories and individual accounts of the experience of 
being supported - and quantitative data - looking at numbers 
and ratings. The latter issue of exactly how to quantify the 
impact of young people’s support in one to one settings was 
explored in detail in an in-depth research project during 
2004/5. This work resulted in the report, “How do you rate 
your life at the moment?”  Is it possible to measure the 
impact of one to one support services for young people? 
Involving service users – the experts – in this process.’ 
Lizzie Neill, 2005. 
 
The main aim of this research was to explore ways of 
collecting quantitative data about the impact of three one to 
one services (Counselling, Individual Support and My Plan), 
and to provide a framework for this which remains appropriate 
and workable for a wide range of young people with different 
support needs.  
 
Involving young people in this task as Participation Action 
Research, allowed some reality checking about the expected 

outcomes, and helped the research to focus on what feels OK 
and comfortable for young people, what is flexible and 
adaptable to the individual, and to encourage discussion 
about the best approach to measuring outcomes.  
 
The list of identified outcomes by services users was 
extensive, and presented many strong themes, including 
increased confidence, feeling better, and improved 
relationships. The participants were creative in their ideas on 
how to measure these outcomes. They also voiced several 
concerns about the validity and appropriateness of measuring 
outcomes, and some raised questions about whether this is 
meaningful or even possible. Many talked about the value of 
qualitative methods (e.g. open ended questions, space for 
drawings and poems) and felt more comfortable with feeding 
back in this way. 
 
The young people agreed on a set of criteria for any outcome 
tool in this context – they were clear that a system of 
measuring needed to be… 

 Informal 
 Well explained  
 Confidential  
 Simple 
 Quick  
 Optional 

 
Over several focus sessions, 12 young people designed an 
evaluation tool, which met all the agreed criteria above and 
aimed to measure the main expected outcomes. The final 

 
‘Very helpful to have support solely for me, and someone to speak to help me focus on changes 

 I needed to make instead of plodding along sad’ 
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Emotions explored 
 
Figures 4 and 5 clearly demonstrates that overall there is a 
shift between how many negative and positive emotions are 
identified at the start and the end of support services. This 
confirms the belief that one to one support services have a 
positive impact on how young people rate their lives. 
 
 
 
 

 

 
 
 
However the quantity of emotions has not greatly increased 
after support as anticipated in the original hypothesis. 
 
 
 
 
 
 

 

Figure 4. Clustered Bar Chart to show positive and negative 
emotions identified before and after support in percentages 

Figure 5. Stacked Bar Chart to show positive and negative 
emotions identified before and after support in percentages 

‘TMP (The Market Place) are there when or if I need them again’. 
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Stacked Bar Charts 6-9 showing 4 of the overall 
20 emotions identified at the start and end of 
support 
 

Angry 

0.0%

20.0%

40.0%

60.0%

80.0%

100.0%

Angry 55.4% 20.00%

Not angry 44.6% 80.00%

Initial contact End of support

Sad 

0.0%

20.0%

40.0%

60.0%

80.0%

100.0%

Sad 55.4% 20.00%

Not sad 44.6% 80.00%

Initial contact End of support

 

 

Calm 

0.0%

20.0%

40.0%

60.0%

80.0%

100.0%

Calm 6.2% 30.00%

Not calm 93.8% 70.00%

Initial contact End of support

 

.

Happy 

0.0%
20.0%

40.0%
60.0%

80.0%
100.0%

Happy 8.0% 40.80%

Not happy 92.0% 59.20%

Initial contact End of support

 
 
For full breakdown of data for 18 emotions see 
Appendix 3 

Figure 6. Angry icons identified

Figure 8. Sad icons identified

Figure 7. Calm icons identified

Figure 9.  Happy icons identified 
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Naming the feelings 
 
Young people are given the option to draw on blank face 
symbols and name the feelings they are experiencing if they 
do not appear on the sheet of ‘emoticons’. This gives them an 
opportunity to say how it is in their own words and not have to 
fit into what is already there.  
 
It is important at The Market Place that young people can 
have input into describing their emotions from the start and 
are encouraged to do so in a way that makes sense to them. 
It also gives the organisation some sense of the key feelings 
that young people are identifying that are not listed, or in a 
language that makes sense to them.  
 
Some words that several young people have included before 
support are confused, scared, depressed. After support 
some of the words used were now getting somewhere in 
life, motivated, in love, cheerful, fired up. There were very 
few positive words used before support. 
 
Out of the 668 forms completed by young people 219 young 
people had used the opportunity to express their own 
emotions in their own way and 52 had included confused. 

 

 
 

 
 

 
 

 

 

 

‘I feel like I could talk about anything that I can’t talk to friends and family about’ ‘It helped me discuss my feelings without someone else’s strong opinion or bias getting in the way.’ 
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On a sliding scale 
 
Young people were asked to assess ‘How do you rate your 
life?’ by placing a mark on a line between the following 
questions. In order to analyse the data taken from the four 
ratings on page one of the ‘How do you rate your life?’ tool, a 
template has been used to take a reading which gives a score 
of ‘positivity’ - from minus 100 to plus 100, as shown below -  
(see Appendix 2 for original form used and template). 

he data taken from the four 
ratings on page one of the ‘How do you rate your life?’ tool, a 
template has been used to take a reading which gives a score 
of ‘positivity’ - from minus 100 to plus 100, as shown below -  
(see Appendix 2 for original form used and template). 
  
  
  

Statement 1 Statement 1 
 
    

I’m not feeling 
very good at all  
    

I’m not feeling 
very good at all 

 -50              0               50    -50              0               50   
          

Statement 2 Statement 2 
 
                       
            

                                                           
                         -50              0               50                                       -50              0               50  

          
Statement 3 Statement 3 

 
 
                                      -50             0               50                                        -50             0               50  
          

Statement 4 Statement 4 
 
                                        -50              0               50                                           -50              0               50   
          

          
  
  
  
Sample of before and after completed forms by three 
individuals, randomly selected. 
Sample of before and after completed forms by three 
individuals, randomly selected. 
  
Figures 10,11 and 12 over page show the breakdown of a 
sample of individual responses for each statement before and 
after support.  It shows the variety of responses by each 
person to each statement, which offer a higher quality of data 
than a tick-box or yes/no format. The original research 
identified that young people did not want to see a fixed 
numbered scale, which they thought might influence their 
choice. 

Figures 10,11 and 12 over page show the breakdown of a 
sample of individual responses for each statement before and 
after support.  It shows the variety of responses by each 
person to each statement, which offer a higher quality of data 
than a tick-box or yes/no format. The original research 
identified that young people did not want to see a fixed 
numbered scale, which they thought might influence their 
choice. 

I feel fantastic

  
  
  

I’m happy just I’m happy just 
as I am as I am 
  

  
  
  
  
  
  
  
  
  
  
  
  
  

 

 
 

 

There are lots of 
things I want to 
change 
  

I feel negative 
about lots of 
stuff 

I feel positive 
about my life 

I don’t like 
myself 

I like myself 
 

 



 15 

 

 
Figure 10. Cluster Bar Chart – example A of young person who 
received support over one month 

-100 -50 0 50 100

S4

S3

S2

S1

Before support 
After support

 
Figure 11. Cluster Bar Chart- example B of young person who 
received support over 9 months 
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Figure 12. Cluster Bar Chart- example C of young person who 
received support over 10 months 
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‘Its really hard to have any self-worth when psychiatrists tell me I’m ill and probation tell me I’m 
dangerous, it’s so black and white.  Counselling enabled me to feel proud to be me – something 

I haven’t felt in a very long time.’ 
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The positive shift 
 
 
 
Figure 13 records the overall percentage of answers from all 
completed forms before and after support. It clearly 
demonstrates that young people are able to identify more 
positive feelings on the four scales at the end of support 
compared to before support. 
 
The gradient of the line depicts the level of improvement 
according to young people’s ratings on each statement. A 
steeper line shows more positive impact of the support 
received. 
 
 
 
 
 
 
 
 
  

Figure 13. Line Graph depicting percentage responses for the 
four statements before and after support 
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How long does it take? 
This report clearly demonstrates that most young people feel 
much more positive in their outlook and better about 
themselves after receiving a one to one service at The Market 
Place. 
 
It is important to note that young people have high positive 
outcomes regardless of how many sessions they have.  
Therefore it could be that the length of time accessing 
services at The Market Place does not affect the outcome.  
However this information needs to be considered within the 
context of the ethos of the organisation.   
 
Young people take varying lengths of time to feel safe and 
confident enough to begin to work on the issues that are 
affecting them.  Feedback tells us that for some it is the 
control they have in terms of the length of support that is 
crucial in them feeling able to work on complex issues.  They 
are at the centre of the work and are supported by their 
worker to determine the length of time they access one to one 
services up to a year.   This is monitored and reviewed and 
the young person is key in that process.  
 
 
Figure 14 shows (58) individuals with matched cases  - where 
young people have completed the questionnaire before and 
after support.  Most young people in this chart have received 
support between 20 and 40 weeks.   Being flexible around the 
length of time a young person can access one to one support 

can be considered as a contributory factor to the high rate of 
positive outcomes.  
  
Figure 14. Scattergram to show how length of support relates 
to positivity score’ 
 

 

 

‘Had someone to talk to.  Had a place to go.  Where I could think about myself and open up about 
issues I was too scared to talk to other people about’. 
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How can we be sure? 
 
 
This error bar chart – figure 15 – shows if there is a 
meaningful difference between young peoples answers before 
and after support. 
 
In this case the statements relate to aspects of how the young 
people are feeling.  
 
Where the error bars do not overlap, as shown here, the data 
in the different groups cannot share a common population 
mean, and this shows that there is a meaningful difference 
between the two groups. 
 
(If the error bars had overlapped the groups would not be 
meaningfully different to one another.)  
 
The widely accepted level of confidence is 95%. However, this 
chart shows a true difference at the higher level of 99% 
confidence.  This is a strong statistical finding.  
 
 
 
 
 
 
 
 

 
 
Figure 15. Error Bar Chart showing positivity ratings before 
and after support using 99% confidence interval analysis 
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Conclusion 
 
Reflecting on the proposed hypotheses all the evidence 
clearly demonstrates that young people have rated an 
improvement in their lives after support as compared to before 
support commenced 
 
Proposed hypotheses  
 

 HYPOTHESIS 1. Young people’s ratings on four 
statement scales will show an improvement in 
their lives after support in comparison to their 
ratings before support . 

 HYPOTHESIS 2. Young people will identify 
more positive facial expression icons - or 
‘emoticons’ - and less negative ‘emoticons’ after 
support in comparison to before support. 

 HYPOTHESIS 3. Young people will rate more 
overall emoticons at the end of their support as 
compared with their initial responses (this may 
be because they have been supported to 
become more self – aware). 

 
 
In relation to hypothesis one, these data support the 
hypothesis showing that young people consistently give 
responses that show an improvement in their lives over the 
period of support received.  
 

 
 
 
In relation to hypothesis two, these data support the 
hypothesis showing that young people consistently identify 
more positive emoticons and less negative emoticons 
following support compared to their responses given before 
support received.  
 
In relation to hypothesis three, these data do not support the 
hypothesis that young people were able to identify more 
positive or negative feelings through the emoticons following 
support received. There is a slight but not significant increase 
in the overall emoticons identified at the end of the support. 
 
It is important to highlight the attention to detail in this project 
and the way in which the young people themselves in an 
interactive process shaped the design and analysis.   It is not 
just about getting the questions or style right.  The pilot 
highlighted some issues that were considered and 
modifications made – the process is ongoing with 
improvements to the associated administration and inputting 
of data.   This has required the commitment of the staff team 
who had to be on board from the start and understand the 
importance of getting the process right for the organisation.   
 
 
 
 

‘I have gone through many difficult stressful situations in my life and I’ve had nobody I could really 
turn to and get the same support and understanding that I received at The Market Place.’ 
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To date The Market Place has relied on the following 
indicators that services are effective: 
 

• Hundreds of young people each year access and go on 
to engage with services. 

• Qualitative feedback from young people on the impact 
of services on their lives is consistently more positive 
than negative. 

• Young people recommend The Market Place to their 
friends. 

• Professionals in other services consistently 
recommend The Market Place to young people based 
on the outcomes they have seen. 

 
This report validates the evidence that has been collected 
from young people for several years. The Market Place can 
take confidence that the report findings demonstrate that one 
to one services do have a positive impact on the lives of 
young people and can be reassured that these findings form a 
sound foundation for future research. 
 
 
 
 
 
 
 
 
 

Recommendations 
 
The Market Place will: 

• Continue to use the ‘How do you rate your life?’ 
evaluation tool, monitoring the appropriateness 
of this on a regular basis with young people. 

• Continue to use the ‘ How do you rate your life?’ 
tool to build on the richness of information – over 
time the monitoring information will allow more 
conclusions to be drawn.  

• Create further options to role out S.P.S.S 
monitoring to include equal opportunities data, 
this will enable us to look at individual cases and 
enhance the quality and variety of the data 
gathered. 

•  Look at the 5 Every Child Matters outcomes 
and relate these to the measurement 
questionnaire, involving young people in the 
process. 

• Be involved in the development of a national 
outcome tool with Youth Access.  

• Continue to influence how other agencies 
assess outcomes. 

• Continue to provide information to agencies 
interested in developing a similar model to the 
‘How do you rate your life?’ evaluation tool. 

• Contribute to the wider debates around 
Evidence Based outcomes. 
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